


BUY ING TRA VEL
Traditiona lly through tour operators and retail 
travel agencies.

CUSTOM ER NEEDS 
A N D EXPECT ATIONS
•  The Irish eat later than Americans tend to  – 
normally a meal in a restaurant will be around 
7.30p.m.

•  The Irish love an alcoholic drink  – be clear 
about licen sing laws and where alcohol can be 
purchased.

•  Typical tipping levels a re between 10% and 
12% in restaurants, and they  are not accustomed 
to tipping in ba rs - make it as clear as possible 
on bills what the tip ex pectatio ns are.

•  Hot tea  is the drink o f choice at br eakfast, 
made with boiling water a nd served with 
fresh milk.

TOP TOU R  OPER ATOR S 
IN MAR K ET
•  Platinum Travel

•  American Sky

•  American Holidays

•  Tour America

•  Trail�nders

WHY UTA H ?
•  Unique scenery

•  National pa rks
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For more information on the Irish market, 
please contact:

Celina Sinclair
Global  Markets Specia list

801-538-1710 | csinclair@utah.gov  


