CO-OP MARKETING GRANT
2026 Tri-View Tier 1
Introducing the Tri-View, a pivotal tool designed to illuminate the interconnectedness of the Cooperative Marketing Grant (Co-op) process. This resource serves as a comprehensive tool for applicants, committee members, and staff, providing a

clear and concise understanding of how the grant guidelines, application questions, and evaluation scorecard work in unison. By visualizing the relationship between these three critical components, the Tri-View clarifies the application process,
ensuring transparency and fostering a more equitable evaluation.

SECTION(S) GUIDELINES POINTS SCORECARD
ORGANIZATIONAL INFORMATION - PART | ‘ 0 ORGANIZATIONAL INFORMATION - PART |
" Eiite & nelgitle Applicans || CemEy R A R =7
2 Eligible & Ineligible Applicants 2 Entity Type
3 Organization Name
4 Street Address
5 City
6 State
7 County
8 Zip
9 Telephone Number
10 Website
1 Federal Tax EIN
12 Primary Contact - First Name
13 Primary Contact - Last Name
14 Primary Contact - Title
15 Primary Contact - Email
16 Primary Contact - Phone Number
17 Secondary Contact - First Name
18 Secondary Contact - Last Name
19 Secondary Contact - Title
20 Secondary Contact - Email
21 Secondary Contact - Phone Number
9 Helpful Hints 22 Upload a one page overview of your general marketing plan
Demonstrates need for grant funding, adequately explaining the degree to
2 Eligible & Ineligible Applicants 23 How does your Co-op project fit within your overall marketing plan? 0 \’f)vlgi'::h the requested funds will significantly impact their overall marketing
6 Application 24 Provide a title for your campaign.
6 Application 25 Upload the campaign overview. Campaign Overview 30 S;?:;i?:: comprehensive summary that gives a clear overview of the
8 Scoring and Parameters 26 Does this campaign expand your current reach? 5 E:rmnga?:ﬁzSgg;zi:::gﬂfg?:xt"ci?::]{;;zgzgg{sfggcmh;dg(éts or
27 Does this carr]paign move visitors to lesser-known areas of your destination or 5 Demonstrates this campaign moves visitors to less-known areas and/or off
encourages visitation during off-peak "Shoulder Seasons"? peak seasons.
| | | s IWPACT & COMMUNITY
9 Helpful Hints 28 Demonstrate how your local stakeholders or industry members support this project. 10 Stakeholders or industry members show support of the project.

Upload a minimum of 3 letters of support, maximum 5. Each is only one page.

Describe how your organization collaborates with local stakeholders, public land
1 Background 29 partners, nonprofits, chambers, associations and businesses to support the broader 5 Demonstrates collaboration with local stakeholders, public land partners etc.
tourism ecosystem in your area.

Shows good sources of information that back the applicant's estimations.

8 Scoring Parameters & Process 30 How will you measure the success of your campaign? Please describe. 5 The ROl is realistic given current market conditions. In a normal year, the
average range 5%-15%.
6 Application 31 ROI Worksheet 15 Applicant's answers in this section must be in line with the guidelines.
FINANCIALS & COMPLIANCE \ \ 25 FINANCIALS & COMPLIANCE
4 Matching Funds 32 Total amount requested up to $215,000? Appli 's for g i 43-47 must be in line with the guidelines.
1 Background 33 How does this grant amplify your marketing efforts and provide essential funding?
How much of the total amount will be allocated to in-state marketing? Include both
2 Eligible & Ineligible Applicants 34 dollar and percentage amount. (Ensure that these numbers are the same reported on
the Budget Sheet.)
How much of the total amount will be allocated to out-of-state marketing? Include
2 Eligible & Ineligible Applicants 35 both dollar and percentage amount. (Ensure that these numbers are the same

reported on the Budget Sheet.)


https://docs.google.com/spreadsheets/d/1WbH0bgYp8p3nMtX2-v9XD9Mah6-AUoQF/edit?usp=sharing&ouid=103996241667055733456&rtpof=true&sd=true

Co-op funds cannot be matched with other state dollars including other UOT

2 Eligible & Ineligible Applicants 36 programs or opt ins. List all entities contributing matching funds for this project
including the organization name, county, and total contribution amount.
14 Utah Logo Guidelines 37 List all partner logos (including your own) that will appear with the state logo.
4 ‘ Matching Funds | ‘ 38 Provide a letter(s) of financial cc
3 Eligible & Ineligible Projects 39 Budget Sheet

INTERVIEW

ADDITIONAL INFORMATION

7 Interview
10 Funding Decision

40

41-45

Please summarize anything else you would like the Co-op Committee to consider
when evaluating your application.

Declaration of Truth & Accuracy

Breakdown of spending is detailed in comparison to the applicant's ask. As
15 much detail of vendors and mediums is provided given when the campaign
starts.

100 TOTAL POINTS AVAILABLE


https://docs.google.com/spreadsheets/d/1VvSJNscixjsnZZKKA_mF3nFXhvoZ7qYR/edit?usp=sharing&rtpof=true&sd=true

